YOUR PRACTICE .......

Gone are the days when a phone
book ad was enough to market your
practice. Here are some modern,
effective, and cheap ways to bring

in new patients.

Adam Alpers knew a Web
site would help promote
his practice and intro-
duce him to new patients
searching online for a
family physician. But he
also knew it needed to be
more than what he calls
a “Hi, how are you?” site
with simply his practice
name and address.

WWW.PHYSICIANSPRACTICE.COM

“The most important part
isn't who you are, but
what you have to offer,
content-wise,” says Alpers,
a family-practice physician
in Ocala, Fla.

So Alpers developed

a robust site, adding
answers to questions his
patients frequently ask,

information on common
medications, and links to
outside information. Next
to The Yellow Pages — a
marketing staple to reach
many patient communities
— and word of mouth,
an Internet search is a
top way patients find his
practice, Alpers says. “If
you type in ‘primary care’
and ‘Ocala,” I'm No. 1.”

But Alpers doesn’t stop his
marketing efforts there.

He sets up a table at the
annual community health
fair, sends an e-mail news-
letter to his patients each
month, and occasionally
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runs a brief commercial
on a local cable network.
“You have to put yourself
out there,” he says.

Physicians are increas-
ingly finding that a phone
book ad or highway
billboard isn't enough to
drum up new patients.
Instead, many practices
are adopting guerrilla mar-
keting tactics — taking a
page from the unconven-
tional marketing approach
originated more than 25
years ago.

Many practices are now
using modern, effective,
and cheap approaches

to promoting their prac-
tices, and it's time to get on
board. Welcome to Guerrilla
Marketing 101.
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